


Good for 
your 

community

Albany Community Bank® Branch 

With every product or service Bendigo Bank offers, 
money goes back into the community to support local 
projects and initiatives.

It means that as a customer you bene� t from 
competitive products and great service and get the 
satisfaction of knowing your banking is contributing to 
your community.

So make a difference. To your own banking. And to 
your community. Call into Shop 3, 78/82 Lockyer 
Ave, Albany or phone 9842 1911.
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Manager’s Report 
 
 
For year ending 30 June 2011. 
 
 
It’s fair to say the last twelve months has thrown a few challenges our way.  The good 
news is we have successfully dealt with all of them and come out in great shape to 
take advantage of the opportunities here in Albany. 
 
While the economy continues to recover from one of the worst periods on record, it is 
realistic to expect that consumer confidence would remain low.  The impact on the 
banking sector has been significant with property prices falling throughout WA and 
customers deciding to adopt a much more conservative approach to spending.   
That being said we have grown our business by approximately $4 million over this 
period. 
 
We have undergone some staff changes over the year and welcome Raylene Maloney 
to the team.  Conversely, we said goodbye to our previous manager, Peter Kelsall 
earlier in the year, but we’re delighted to be welcoming Tamara Knapp to Albany in 
August as our new branch manager. 
 
While our performance to date has been sound, it has not been spectacular.  We want 
to change that and make Albany Community Bank more successful.  We have a 
predominantly new, and energetic board of directors that have the Albany community 
at heart, and a branch team that are committed to providing the best level of service 
possible.  All we need now is more customers to bank with us and we will all reap the 
benefits. 
 
As staff we hear many stories of Community Banks investing considerable funds into 
their local communities to make them better places.  These investments are based on 
local decisions and local needs.  Our aim is join these other Community Banks by 
investing in Albany and the surrounding region, however as stated above, we need 
more customers to bank with us to make this a reality. 
 
Community banking is very simple.  We want to provide a local business that actively 
contributes to the financial and social wellbeing of the community.  We are a business 
that actually retains capital in the local economy that may otherwise be lost elsewhere. 
 
So if you are one of us who feel strongly about our community and want a bank with 
a difference, then we would like to hear from you.  You can either come into the 
branch or pick up the phone, it’s entirely up to you. 
 
 
 
Hayley Clarke 
Customer Relationship Officer. 
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Bendigo Bank Community Bank  -  Russell Jenkins 
 
 
As Community Bank® shareholders you are part of something special, a unique banking movement 
which has evolved into a whole new way of thinking about organising and strengthening community. 
 
Together, we have reached new heights and achieved many great successes, all of which has been 
underpinned by our commitment and dedication to the communities we’re a part of.   
 
Together we’re making extraordinary progress, with more than $58.25 million returned to support 
community groups and endeavours since the network was established in 1998.   
 
The returns grow exponentially each year, with $469 thousand returned within the first five years, 
$8.15 million within the first eight and $22.58 million by the end of the first decade of operation.  
Based on this, we can predict the community returns should top $100 million within the next three 
years, which equates to new community facilities, better health care, increased transport services 
and generally speaking, more prosperous communities.  
 
Together, we haven’t just returned $58.25 million; there is also the flow on economic impact to 
consider.  Bendigo and Adelaide Bank is in the process of establishing an evidential basis that 
captures the complete picture and the economic outcomes these initiatives generate.  However, the 
tangible outcomes are obvious.  We see it in tenanted shops, increased consumer traffic, retained 
local capital and new jobs but we know that there are broader elements of community strength 
beyond the economic indicators, which demonstrate the power of our community models.   
 
It is now evident that branches go through a clear maturity phase, building customer support, 
generating surpluses and establishing a sustainable income stream.  This enables boards to focus 
less on generating business and more on the community’s aspirations.  Bendigo is facilitating this 
through director engagement and education, community consultations and other community 
solutions (Community Enterprise Foundation™, Community Sector Banking, Generation Green, 
Community Telco, Generation Green™ and Community Enterprises) that will provide boards with 
further development options. 
 
In Bendigo, your Community Bank® board has a committed and successful partner.  Our past 
efforts and continued commitment to be Australia’s leading customer-connected bank, that is 
relevant, connected and valued, is starting to attract attention and reap rewards.   
 
In January, a Roy Morgan survey into customer satisfaction saw Bendigo Bank achieve an industry 
leading score among Australian retail banks.  This was the first time Bendigo Bank has led the 
overall results since August 2009. 
 
In May, Fitch Ratings upgraded Bendigo and Adelaide Bank’s Long-Term Issuer Default Rating 
(IDR) to A- from BBB+.  This announcement saw us become the first Australian bank – and one of 
the very few banks globally – to receive an upgrade since the Global Financial Crisis.   
Standard & Poor’s revised credit rating soon followed seeing Bendigo and Adelaide Bank (BEN) 
shift from BBB+ stable, to BBB+ positive.  These announcements reflect the hard and diligent work 
by all our staff, our sound risk management practices, low-risk funding and balance sheet structure, 
sound capital ratios and a sustained improvement in profitability. 

The strength of our business model – based on our commitment to our customers and the 
communities that we operate in – is being recognised by all three ratings agencies.  



Over the past year the bank has also added more than 700 additional ATMs through a network 
sharing agreement with Suncorp Bank, which further enhances our customers’ convenience and 
expands our footprint across the country.  In addition to this a further 16 Community Bank® 
branches were opened. 
 
The bank has also had a renewed focus on business banking and re-launched our wealth 
management services through Bendigo Wealth, which oversees the Adelaide Bank, Leveraged 
Equities, Sandhurst Trustees and financial planning offering. 
 
The Community Bank® model is unique and successful, it’s one of our major points of difference 
and it enables us to connect with more than 550,000 customers, in excess of 270 communities and 
make a difference in the lives of countless people.   
 
We are very proud of the model we have developed and we’re very thankful for the opportunity to 
partner with communities to help build their balance sheets. 
 
We thank you all for the part you play in driving this success. 
 
Russell Jenkins 
Executive Customer and Community 
 
 
 






















































