
COLERAINE & DISTRICT  
FINANCIAL SERVICES LIMITED 
ABN 77 102 030 017 

 
 

2012 
ANNUAL  
REPORT 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Coleraine & District 
Community Bank® Branch  

COLERAINE & DISTRICT  
FINANCIAL SERVICES LIMITED 
ABN 77 102 030 017 

 
 

2012 
ANNUAL  
REPORT 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Coleraine & District 
Community Bank® Branch  

2014
Annual
Report



 
 
 Contents 
 
 
 
 Chairman’s report 
 
 Manager’s report 
 
 Bendigo and Adelaide Bank report  
 
 Community Grants, Donations & Sponsorships 
 
 Directors’ report
     
 Auditors’ declaration 
 
 Financial statements 
 
 Notes to the financial statements 
  
 Directors’ declaration 
 
 Auditors’ report 
 



1

Chairman's Report      
For year ended 30 June 2014 
 

In opening I wish to acknowledge all of my fellow Directors who have given their time so unstintingly over the past year. 

At our last Annual General Meeting (AGM), we farewelled Alexandra Kelso and Gill Fry.  Since then we have welcomed 

Catherine Egan and Mark Templeton. We are indeed fortunate to have always been able to attract a strong pool of 

Directors to fill the roles. 

After 11 years, it is good to revisit some key points. 

“What Makes Us Different?” 

 Different ethos – although our Community Bank® branch works to make money, we know it is going back into 

community projects. 

 Different attitude – our Manager and staff want to be different – they won't sell you a product that you don't need 

just to reach a 'target'. They won't let you over extend yourself and place your financial well being at risk.  

 Different governance – Our local Board of Directors want this business to be successful so that it can return the 

profit that you have helped generate back into your community so that we maintain a sustainable and strong town 

and district. 

 Different relationships – we look to add value by building ongoing relationships with customers.     The branch has 

multiple products to suit you and wants a relationship that is not just built on price. 

 Our enterprise introduces competition – if we can't win all the local business, then at least we are driving 

competition and keeping the others 'honest'. If our competitors offer you a better deal, then you know they should 

have done so years ago! 

 

During this past financial year we have finalised our large commitment to the Coleraine Hospital solar hot water project, 

and we will now be able to strengthen our position with respect to further community Investments, as well as 

considering returns to shareholders. The whole community has received a dividend with the solar HWS project, as well 

as the considerable other projects supported. 

       2014    2013 

Profit before community grants:            $86,789            $55,247 

Donations, grants, sponsorships                                  $51,912                                         $50,247 

Profit before tax              $34,877                                         $5,000 

Profit after tax              $32,315                                         $58 

Total Equity               $380,622                                       $348,307 

As well as giving the whole community a 'dividend' through projects such as Hospital, Men's Shed, Kindergarten, 

sporting groups, P & A Society, schools support, and infrastructure support, we have provided a 'service dividend' to the 

community with provision of personal banking services five weekdays plus Saturday mornings, with the ever popular 

ATM kept busy. Our expanding Rural Bank connections across the district provide another level of service to agricultural 

clients. We thank Jo Hogg and Hugh Macdonald for their work with Jeanette McDonnell and all staff, in reaching out to 

these clients. 

The appointment of Scott Whatley as Regional Manager for the South West, has been very welcome, as Scott brings a 

wealth of experience. His support as we look to expand and strengthen, will be most appreciated. 

 

 

 

 

Coralie Coulson 

Chairman 

GAICD 
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Manager’s Report 

For year ended 30 June 2014 
 
 
I am pleased to present my fourth Annual Report as Branch Manager of Coleraine & District 
Community Bank® Branch. I am very grateful to have the opportunity to work with you all to grow 
our business so we can all be a part of investing back in to our community. 
 
We enter our 11th year of operation with a total portfolio of $68.4 million, 1,553 customers and 
holding 2,747 accounts at our branch. This year we aim to reach $75 million and pass 3,000 
accounts held. 
 
We acknowledge and appreciate the support of our community and remind everyone that we offer 
a full suite of financial products and services. Can you also tell your friends, family and neighbours 
about us? This will assist us reach our growth goals and ensure continuing profits from our 
business are put back in to the community. 
 
It is a pleasure to work with such dedicated staff – Janelle Tooley, Justin Bryant, Andrea McClure 
and Megan Mould. Megan started with us in May this year and has proven to be a valuable and 
enthusiastic team member. I thank them all for their support, loyalty and tireless efforts in their 
working roles and in their community. 
 
I would like to thank our Chairman Coralie Coulson, Deputy Chairman Grant Little, Secretary John 
Kane and all the Board of Directors for their passion, drive and guidance and always making sure 
we are heading in the right direction. 
 
Thank you to all our loyal customers, shareholders and partners for their belief in our Community 
Bank® model and remember “When you understand the concept, why wouldn’t you bank with us?” 

 
 
 
Jeanette McDonnell 
Branch Manager 
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For year ending 30 June 2014

The past year marked two very significant milestones for our Community Bank® network, celebrating the opening 

of its 300th branch while also reaching $120 million in community contributions. Both achievements could not 

have been accomplished without your ongoing support as shareholders and customers.

The Community Bank® network has grown considerably since it was first launched in 1998, in partnership with the 

people from the western Victorian farming towns of Rupanyup and Minyip. For these communities the Community 

Bank® model was seen as a way to restore branch banking services to the towns, after the last of the major banks 

closed its doors. 

Sixteen years later, the model has grown into something even bigger than that. It has rapidly developed into a 

partnership that generates a valued, alternative source of income for a community, funding activities or initiatives 

that make a local town or suburb a better place to live.

In June 2014, the network welcomed its 305th branch in Penola, South Australia, and in the same week, the 

Victorian coastal town of Port Fairy introduced its community to our unique style of banking. These branches join 

a robust and maturing banking network where valued partnerships enhance banking services, taking the profits 

their banking business generates and reinvesting that funding into initiatives that will ultimately strengthen their 

community. 

The Community Bank® network has returned more than $20 million in contributions to local communities in 

this financial year alone. Our branches have been able to fund projects that make a difference to a community; 

improved health services, sports programs, aged care facilities, education initiatives and community events that 

connect communities and encourage prosperity. 

Demand from communities remains strong, with about 30 Community Bank® branch sites currently in 

development, and 10 branches expected to open nationally in the next 12 months. The network’s steady expansion 

demonstrates the strength and relevance of a banking model where the desire to support the financial needs of 

customers is equalled by the desire to realise shared aspirations by harnessing the power of community. 

At the end of the financial year 2013/14 the Community Bank® network had achieved the following:

•	 Returns	to	community	–	$122.2	million

•	 Community Bank® branches	–	305

•	 Community Bank® branch	staff	–	more	than	1,500

•	 Community Bank® company	Directors	–	1,900

•	 Banking	business	–	$24.46	billion

•	 Customers	–	550,000

•	 Shareholders	–	72,000

•	 Dividends	paid	to	shareholders	since	inception	–	$36.7	million.

The communities we partner with also have access to Bendigo and Adelaide Bank’s extensive range of other 

community	building	solutions	including	the	Community	Enterprise	Foundation™	(philanthropic	arm),	Community	

Sector	Banking	(banking	service	for	not-for-profit	organisations),	Generation	Green™	(environment	and	

sustainability	initiative),	Community	Telco®	(telecommunications	solution),	tertiary	education	scholarships	and	

Connected	Communities	Enterprises	that	provide	Community Bank® companies with further development options.

 

Bendigo and Adelaide Bank report
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In September last year the Bank announced it would commence a comprehensive review of the Community Bank® 

model. The intention of the review is to rigorously explore and analyse the model, setting the vision and strategy 

for a sustainable and successful commercial model, regardless of changes to operational and market conditions. 

An update of this review will be provided at the Community Bank® National	Conference	in	Darwin	in	September.

Bendigo	and	Adelaide	Bank’s	vision	is	to	be	Australia’s	most	customer-connected	bank.	We	believe	our	strength	

comes	from	our	focus	on	the	success	of	our	customers,	people,	partners	and	communities.	We	take	a	100-year	

view of our business; we respectfully listen and respond to every customer’s choice, needs and objectives.  

We	partner	for	sustainable	long-term	outcomes	and	aim	to	be	relevant,	connected	and	valued.	

To	this	aim,	the	Bank	supports	the	Financial	Systems	Inquiry	(FSI)	which	calls	for	an	even	playing	field	for	all	

banks in an effort to increase customer choice. It takes a principled approach to governing, encouraging banks to 

consider all members of a community when they do business. 

Bendigo and Adelaide Bank is a signatory to the Regional Banking submission in collaboration with Bank of 

Queensland,	Suncorp	and	ME	Bank,	while	our	independent	submission	focuses	on	the	important	role	banks	play	in	

communities. 

Banks	inject	a	high-level	of	capability	and	knowledge	in	the	places	they	operate,	supporting	the	sustainability	of	

communities and helping to ensure they’re viable. The Bank calls for a framework that incentivises banks, and the 

people who work for them, to be good corporate citizens, while promoting ethical decision making, innovation and 

better outcomes for customers and communities.

This financial year we launched our new www.bendigobank.com.au website. Packed with useful information and 

easy to access online services, our 1.4 million customers can easily connect with us at home, at work or on their 

mobile or tablet as well as learn more about our commitment to strengthening and supporting local communities.

In line with increasing demand for “anywhere, anytime” banking, we’re excited about the impending introduction  

of our improved online banking platform to our customers later this year. 

As Community Bank® shareholders you are part of something special, a unique banking movement founded on a 

whole new way of thinking about banking and the role it plays in modern society.

The Community Bank® model is the ultimate example of a win/win partnership and I thank you for your important 

support of your local Community Bank® branch.

Robert Musgrove 

Executive Community Engagement

Bendigo and Adelaide Bank report (continued)
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                    COLERAINE AND DISTRICT FINANCIAL SERVICES LIMITED 
                        Community Grants, Donations & Sponsorships 
                                                          Approved For Year ended 30th June 2014 
Community Grants: 

 Final instalment to Coleraine & District Hospital for solar water heating  $34,000 
 Coleraine Men’s Shed – fit out of new shed     $5,000 
 Coleraine Bowling Club – renovations to toilets     $5,000 $44,000 

 
Schools: 

 Balmoral Secondary College - Memorial garden seat & plaque    $355 
 St Joseph’s School Fete Raffle               $300  
 Coleraine Kindergarten – 3 year old kinder sessions     $5,000 
 Year 6 Graduation Bursaries (12 students 3 schools)                                 $1,200    $6,855 

 
Sporting: 

 Harrow/Balmoral Football & Netball Club (2 year deal)    $5,500 
 Balmoral and District Angling Club         $300  
 Balmoral Rodeo                $500   
 Coleraine Football & Netball Club (4 year deal)    $3,000 
 Coleraine Bowling Club           $200 
 Coleraine Golf Club          $1,200 
 Coleraine Racing Club         $1,750 
 Barwon South West Skate tournament – half cost         $400 
 Casterton Little Athletics – rubber surface for jumps      $750  
 Hamilton and District Cricket Association (3 year deal)    $500 
 Merino Golf Club          $300  
 Mocka’s Boxing Club Raffle           $200 
 Tahara Cricket Club (synthetic pitch)      $500    $15,100  

         
Community: 

 Balmoral Lions Club -  Show ‘n’ Shine       $250 
 Casterton -  Edgarley Homes (TENS machine)      $180 
 Coleraine & District Development Association..storage, Art Show, Carnival  $1,180 
 Coleraine Lions Club          $300  
 Coleraine P & A Society          $1,750 
  Coleraine Swimming Pool Committee       $300 
 Community Car Petrol (Hospital)                     $1,000 
 Men’s Shed Rental                       $5,200 
 Pedal Car Grand Prix          $5,000 
 Pigeon Ponds CFA – former tanker purchase       $1,000 
 Promenade of Sacred Music (silver sponsor)       $300 
 Merino Community Festival         $750   
 Stumpy Gully Bush Band (insurance cover)            $940 
 Victoria Police –drug forum          $500 
 “Magic Moments” – 2 students for Leadership Course      $2,500 
 “AustDrive” – driver education program        $1,700   $22,850 

      
Charitable: 

 Tammy Hudson Trust           $500 
 Coleraine Ambulance -  Air Mattress         $409 
 Needy family in Casterton          $500    $1,409 

 
Marketing:  

 Advertising                          $435 
 Bus for Sheepvention             $400 
 Collaborative Marketing                     $6,000    $6,835 

GRAND TOTAL:   $97,049 
** The above projects were approved by the Board during 2013/14 and some will be expended in 2014/15 ** 
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